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For five decades, Euromoney has been the leading magazine for the 
wholesale financial world. Today, our portfolio spans media brands, 
events, research, and training services. 

Inspired by the power of this network, Euromoney Client Solutions 
operates as an in-house agency delivering content-driven marketing 
campaigns that help build brands and drive business for our clients. 

We understand the industry and our clients’ businesses better than 
anyone else, which allows us to create high-quality, engaging content 
that gets the attention of influential audiences. Our content 
distribution approach blends the best of the online and offline worlds, 
from social media and email to events and magazines. 

Let’s work together to tell your story to those who matter.

ONE POWERFUL GLOBAL PLATFORM
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WHY EUROMONEY?

ACCESS

Our content is driven by access to the leaders who shape the 

banking and the capital markets, from CEOs to investment 

bankers, ministers of finance to central bank governors. But 

financial institutions’ clients turn to Euromoney as well, regarding it 

as a benchmark provider for ability and performance.

INFLUENCE

Our journalists' understanding of what brings success 

in banking makes a spot in our annual awards a prestigious industry 

recognition. Our benchmark surveys in core business areas such as 

foreign exchange and cash management are also recognized as 

important and valuable rankings within the industry.

NETWORK

Partnering with Euromoney offers access to a wider network of 

brands under the Euromoney Institutional Investor group. These 

include GlobalCapital and Asiamoney, our Asia regional sister 

publication.

Sources: job seniority: Euromoney magazine controlled circulation Oct 2020; survey responses: Euromoney Data records for 30 Sept 2020; Livestream attendees: Euromoney Conferences records for October 2019 –
October 2020

25%
of Euromoney magazine readers are 

either C-level executives or sitting on a 

company board

32,000+
valid responses from non-financial 
corporates were collected for our 2020 
Cash Management Survey, which 
gathers the views of companies with 
total annual gross revenue of $1 trn

5,461
Registered delegates to Euromoney’s 

weekly online Livestream sessions
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At Euromoney, our reputation rests firmly on the quality 
of our editorial coverage. 

The editorial team has an average of more than 20 years’ 
experience covering banking and financial markets. That 
knowledge allows us to really understand the people and 
institutions that drive global finance. 

We have unrivalled contacts at the world’s leading banks 
and investment institutions. Their senior executives value the 
independence, depth and insight we provide into the industry.

WHEN EUROMONEY SPEAKS, 
THE INDUSTRY LISTENS

60,000+ 
subscriptions for Euromoney editorial newsletters, 

including Top Stories of the week and specialist 

subjects such as Transaction Services and Forex

Source: Euromoney internal records



55

AUDIENCE 

24,338
Digital Magazine Circulation

263,926
(+47% year-on-year) 
avg. monthly website visitors 

60,631
subscriptions to editorial newsletters  

81,490
total combined social media audience

Sources: print magazine circulation, industry, job title and regional split: Euromoney magazine controlled circulation Oct 2020; website visitors: Google Analytics, 30 Sept 2019 – 30 Sept 2020. Social media audience: Euromoney 
Twitter, LinkedIn and Facebook gross followers numbers, Oct 2020; newsletter subscribers: Euromoney.com records, Oct 2020

Corporates 48%

Banks & financial Institutions 36%

Investors 12%

Other 2%

Industry Split (Print Magazine Circulation)

Job Seniority Split (Print Magazine Circulation) 

Board 8%

C-Suite 17%

Head/director of department 27%

Managing director 10%

VP/senior manager/manager 24%

Specialist 13%

Other <1%

Regional Split Magazine Website

UK & Europe 36% 26% 

Americas 27% 30% 

Asia Pacific 24% 28% 

Africa & the 
Middle East 

13% 14%

Euromoney’s multimedia audience 
contains some of the most influential 
figures in global banking.

• Elite
• Expert
• Engaged

Rounding figures totals more than 100%

9,000
Print Magazine Circulation
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CREATIVE SOLUTIONS & CONTENT PARTNERSHIPS
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Keep your brand top of mind and 
align your message with credible 
and relevant content.

Review our calendar on page 17 to 
plan your activity around key times 
of the year. 

We offer display adverts in a range of 
sizes and formats, with bespoke 
insertions available on request.

DISPLAY ADVERTISING
OPPORTUNITIES 

PRINT ADVERTISING

• Double page spread
• Single page
• Half page

ONLINE ADVERTISING

• Editorial channels (e.g.  Private 
Banking, Transaction Services)

• Surveys & awards
• Regional targeting 
• Run-of-site
• Retargeting across the 

web and social media
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EUROMONEY DISPLAY ADVERTISING RATES

PRINT ADVERTISING Number of adverts

Cover Positions x1 x2 x4 x10

Inside Front Cover
Double Page Spread

$93,738 $91,239 $89,576 $87,343

Inside Back Cover $58,568 $56,906 $55,978 $54,519

Outside Back Cover $63,362 $61,700 $60,659 $59,303

Inside Magazine x1 x2 x4 x10

Double Page Spread
$82,600 $80,947 $79,152 $76,704

Full Page
$42,656 $41,300 $40,474 $39,321

Half Page
$29,753 $28,815 $28,295 $27,775

ONLINE ADVERTISING

Exclusive placement for 1 month

Homepage leaderboard $16,631

Homepage super-MPU $19,958

Homepage MPU above the fold $16,631

Homepage MPU below the fold $13,861

Run of site
Rate for 1000 
impressions 

Billboard $260

Super MPU $234

Leaderboard $154

MPU Above The Fold $172

MPU Below The Fold $137
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CONTENT MARKETING AND 
EDITORIAL PARTNERSHIPS

We work with clients to help them achieve differentiation and 
drive business through content-driven, multi-platform 
campaigns. 

Combining an in-depth understanding of our clients’ 
businesses, established editorial authority and proprietary 
data, we design and deliver tailored programmes that get the 
attention of global financial audiences. 

OUR TEAM:

• Content Strategists

• Creative Directors

• Writers

• Researchers 

• Project Managers 

• Event Producers

• Digital Marketers

Thought Leadership & Sponsored Editorial 

• Multimedia branded content 
• Conferences
• Bespoke events 
• Learning programmes / educational marketing  
• Amplification of award wins

Networking & Lead Generation

• Awards ceremonies
• Virtual panels
• Round tables
• Webinars  

Awareness & Recognition

• Display advertising
• Magazine inserts and cover-wraps

Data & Strategic Insights

• Tailored analysis of Euromoney survey results 
• Custom surveys, reports and whitepapers
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Our intimate familiarity with the global financial players, 

and our access to proprietary data allow us to understand 

what resonates with your clients and peers.

Using this knowledge, we create original content which 

engages them across multiple touchpoints, while also 

communicating your message in a credible way.

This bespoke content includes articles, white papers, webinars 

and videos designed to educate and engage your target 

audience to drive brand awareness and targeted messaging.

OUR CLIENTS INCLUDE: 

BRANDED CONTENT

Articles Whitepapers Webinars Videos Social media 
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Financing A Sustainable Planet Podcast –

Series One

Euromoney’s podcasts series ‘Financing a 

sustainable planet’ looks at the innovative 

solutions being created to direct capital 

towards addressing the problems our planet 

faces. If industrialisation, consumption and the 

growth economy have led us to the brink, can 

sustainable finance help pull us back?

PODCASTS

29,374
Total plays

Money and the Moonshot

In this two-part podcast we explore the history 

and the expansion of the private sector and 

venture capital into space exploration, with 

insights from Nasa’s chief economist, 

Alexander MacDonald; Apollo astronaut, Bill 

Anders; CEO of the Coalition for Deep Space 

Exploration, Mary Lynne Dittmar; venture 

capitalist and Space X and Tesla board director, 

Steve Jurvetson, and more…

Treasury and Turbulence

Euromoney examines how treasurers battle 

risk and defend company interests –

sometimes under impossible conditions. From 

world wars, to geo-political risks, to cyber-

crime, these are just some of the travails of the 

corporate treasurer in the past, present and 

future.

5,985
Total plays

16,308
Total plays

(series 1 and 2)
Source: Total plays: Buzzsprout Podcast Hosting, 1 September 2018 – 30 November 2020

Our podcasts are available on Euromoney.com and major podcast 

hosting platforms including iTunes, Google Play and Spotify.

We will work to reach your target audience via multichannel 

promotion including advertising, email marketing and social media.
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PARTNER PUBLICATIONS

As the authoritative voice for banking and capital 
markets in Asia-Pacific, Asiamoney plays an 
instrumental role in understanding and analysing
the players shaping wholesale finance in this region. 

Asiamoney’s annual surveys and awards recognise
excellence in areas such as Fintech, Wealth 
Management and Transaction Banking. 

Asiamoney.com
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PARTNER PUBLICATIONS

GlobalCapital is the foremost information source of 
the international capital markets.

Over more than three decades, GlobalCapital has 
educated and entertained the people and institutions 
of the world’s financial industry with extensive 
coverage of all the major sectors — spanning deal 
analysis, people moves, industry trends and more.

globalcapital.com

287,251
Page impressions on average 

per month

91,997
Overall users

Over 58%
of our LinkedIn followers are 

in senior management 

positions

Source: LinkedIn: Senior management taken from the job titles classified as Senior/Director/CXO/Partner by LinkedIn follower metrics as of 3 December 2020;
Overall users and Page impressions: Google Analytics June 1st 2018- 31st May 2019 
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PARTNER PUBLICATIONS

Part of the GlobalCapital family, GlobalMarkets is the newspaper of 
record for multilateral meetings including  EBRD Annual Meetings 
and the IMF/World Bank Annual Meetings. 

globalcapital.com/globalmarkets
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AMPLIFYING YOUR AWARDS

We believe that winning a Euromoney award is the 
ultimate industry accolade.

Work with us to maximise the impact of this endorsement 
among peers, prospects and clients.

Marketing opportunities include: 

Article Paywall Removal
Unlock the paywall for the editorial write-up of your award 
on Euromoney.com, to ensure it is accessible to all. Purchase 
global distribution rights of the award’s editorial.

Content Amplification
Elevating the awareness of your success by producing 
complementary sponsored content and promoting both this 
and the editorial award write-up via social media and email. 

Logo Image Rights
Offering access to the award or survey logo to use across 
your own communications such as client pitch books, 
website and social media.

+1,000
entries to the 2020 Euromoney Awards for Excellence across 

all categories, including the new Excellence in Leadership 

Awards, recognizing banks’ responses to the pandemic.

Sources: awards attendees: Euromoney events records, Euromoney 2020 Awards attendee lists
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Euromoney Insight surveys allow banks to benchmark themselves 
against competitors, focusing on markets where no other volume-
based data is publicly available and excellence 
is hard to demonstrate. 

It also delivers independent research services, enabling you to utilise 
real market data to produce stories that elevate your communication.

Annual Surveys

Reliable industry benchmarks, rankings and analysis on core financial 

services, including cash management, trade finance, fixed income 

research and foreign exchange.

Tailored Analysis 

Tapping into the data gathered from Euromoney’s surveys 

to provide insight into how financial market participants think 

and plan for the future, as well as analysis of your market positioning. 

Bespoke Surveys 

Conducting customised surveys tailored to your objectives 

in areas including competitor intelligence and client satisfaction.

Annual Surveys

32,000+
verified responses for the 
Euromoney 2020 Cash 
Management survey for 
corporates

$121.1 trillion 
total FX consumption 
represented in 2018 by the 
1,966 valid responses in our 
2019 FX Survey

Sources: Euromoney Data records for 30 November 2020

Polling period
Online
publication

Print 
publication

PRIVATE BANKING (EM) Aug – Oct 2020 Feb 2021 Feb 2021 

TRADE FINANCE (EM) Sept – Oct 2020 Feb 2021 Mar 2021 

FX (EM) Jan – Feb 2021 Jun 2021 Jun 2021

GLOBAL RMB  
(Asiamoney)

March 2021 Jun 2021 Jun 2021

REAL ESTATE (EM)
Mar – April 
2021

Sept 2021 Sept 2021

ASIA’S OUTSTANDING 
COMPANIES (Asiamoney)

May – Jul 2021 Sept 2021 Sept 2021

CASH MANAGEMENT 
(EM)

Mar – May 2021 Sept 2021 Oct 2021 

BROKERS POLL 
(Asiamoney)

May-Aug 2021 Dec 2021 Dec 2021
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SELECTED CASE STUDIES
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Timing

February 2019 – December 2019

Programme elements

• Survey of leading financial professionals to understand sentiment regarding Vision 2030.
• Bespoke content hub with multiple refreshes of new content to sustain longevity.
• 18-page report within Euromoney magazine.
• Dedicated email driving audience to the hub.
• Social media and display advertising throughout the campaign period.

Objective

Drive positive perception of the 
economic and financial 
opportunities generated by Saudi 
Vision 2030 and present Al Rajhi as 
an enabler of investment/trade 
opportunities that may result.

Target audience

Global C-suites and portfolio, fund 
and asset managers, institutional 
investors and corporates.

Solution

A research-led partnership 
culminating in a standalone report 
and bespoke website hosting 
insights, opinion columns and 
interactive data. 

EXPERT ANALYSIS ON AN AMBITIOUS PLAN

Results

- 26,000 page views 
on the interactive 
report page within 
2 months

- 25,000 hard copies 
distributed



1919

Timing

June 2019 – September 2019

Programme elements

• A 58-page whitepaper, written by Euromoney, based on a bespoke survey of 1,000 issuers 

and investors across the world.

• A dedicated supporting feature on Euromoney.com, tailored infographics for wider use 

and a sustained audience amplification campaign of social, email and display advertising.

GLOBAL SURVEY AND BESPOKE REPORTING

Results

- 4,600 article views 
on Euromoney 
over first two 
months

- Dwell time 50% 
above benchmark

- 186 direct report 
downloads

Objective

Assess the state of sustainable 
finance and investing at a global 
and regional level and report on 
the results, putting HSBC front and 
centre for analysis of one of 
banking’s hottest topics. 

Capture a global audience hungry 
for this information and drive them 
towards HSBC resources.

Solution

A partnership led by bespoke 
research, culminating in a 
standalone report and white 
paper, with insights, analysis and 
graphical data. White-labelling the 
content leverages HSBC brand 
identity and Euromoney expertise.
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Timing

January 2017 – December 2019 

Programme elements (Year 2)

• Series of 15 features published on euromoney.com. 
• Series of 3 co-branded webinars, hosted by Euromoney editors and featuring 

Standard Chartered speakers. 
• Series of 6 bespoke Euromoney and Standard Chartered podcasts. 
• Sponsorship of 3 Euromoney conferences in Europe, the Middle East and Asia. 

Objective

Raise awareness of Standard 
Chartered and position them as a 
thought leader across trade and 
investment and sustainable finance.

Target audience

Financial decision-makers in Asia, 
Europe, the Middle East and the 
USA, broken into 8 key segments. 

Solution

A content-led multimedia campaign 
across two years, engaging specific 
audiences with relevant digital 
articles, podcasts, webinars, email 
and events and continual display 
advertising and social media 
amplification of all content.

THREE-YEAR MULTI-PLATFORM GLOBAL CAMPAIGN

Results

- 156k unique 
visitors in 2019

- 1.2 pages per 
session

- 13,500 podcast 
plays (Dec 2019)
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IN GOOD COMPANY

Our Marketing Services clients include star regional banks and 
global titans. How can we help you tell your story more effectively?
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We deliver strong results for our partners through a 
simple formula: engaging and expert content, 
proprietary data and targeted 
multi-channel distribution.

For more information about partnership 
opportunities, please get in touch. 

marketing@euromoney.com

www.euromoney.com/marketing

mailto:marketing@euromoney.com
http://www.euromoney.com/marketing

